
As a changemaker, your content should inspire, educate, and motivate others to join your cause.
They can join your cause in various ways, like donating to your cause, volunteering, joining your
team, etc. Here are some things to think through for creating effective content for your blogs and
social media:

Identify your target audience: Who are you trying to reach? What are their interests,
values, and pain points?
Tailor your content: Create content that your audience is looking for and addresses
their needs.

What is your mission? Clearly articulate your cause and the impact you want to make.
What is your unique selling point? What sets your cause apart from others?
What is your call to action? What do you want your audience to do after consuming
your content?

Blogs: Ideal for in-depth discussions, sharing research, and providing step-by-step guides.
 
Social media: Great for quick updates, sharing visuals, and engaging with your audience.
Videos: Can be powerful for storytelling, demonstrations, and testimonials.  
Podcasts: Offer a more intimate way to connect with your audience and share your
message.  

Creating Content for Your
Organisation

1. Know Your Audience

2. Define Your Message

3. Choose the Right Format

4. Tell Compelling Stories



Personal anecdotes: Share your own experiences and the stories of others to connect
with your audience on an emotional level.  
Case studies: Showcase the impact of your work through real-world examples.
Behind-the-scenes glimpses: Give your audience a peek into your organization's
operations and the challenges you face.
Conversations/Interviews: These can be with people working on your cause, people
benefiting from your organisation, funders and the like.

Images: Use high-quality images that are relevant to your content and visually appealing.
Infographics: Break down complex information into easy-to-understand visuals.  
Videos: Create engaging videos that capture your audience's attention.  

Keywords: Use relevant keywords throughout your content to improve your search
engine ranking. Keywords are words or phrases that users type into search engines to find
relevant content for their queries. Think of what your user would type into a search bar to
find an organisation like yours.
Meta descriptions: Write compelling meta descriptions that entice users to click on your
content. A meta description is a short summary of a page's content that appears on
search engine results pages. Think of them as an intro to your reader, telling them exactly
what you have to offer.
Backlinks: Build relationships with other websites in your niche to increase your
backlinks. Backlinks are links from other websites to yours. They're like votes of
confidence that can help your content rank higher in search engine results. 

Respond to comments and messages: Show your audience that you value their input.
Ask questions: Encourage your audience to share their thoughts and experiences.
Join relevant online communities: Participate in discussions and share your content
with a wider audience.

5. Use Visuals

6. Optimise for Search Engines

7. Engage with Your Audience



This is the first step in creating content that effectively inspires and motivates others to join your
cause. Remember, consistency is key, so keep creating and sharing your message.
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